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THE “NEW” NEW ORLEANS

The progress of Greater New Orleans over the past five years has been rapid and dramatic; the publisher of Forbes
called it “one of the great turnarounds in American history.” And indeed, there is a preponderance of evidence that
Greater New Orleans has not only come back from Katrina, but has come back better than ever.
In economic development, we are at the highest point, in every economic ranking, in our history:
t #1 Most Improved Metro in the USA [Wall Street Journal]
t #1 Growing Metro Area for Employment [Brookings Inst.]
t #1 Metro for IT Job Growth in the USA [Forbes]
t #1 Most Improved State in the U.S. [Chief Executive magazine]
t #1 State for Economic Growth Potential [Business Facilities]
In recent years, Greater New Orleans has rediscovered both its imagination and will – and the result has been truly
remarkable progress.

“THE GREATEST ECONOMIC
TURNAROUND OF OUR LIFETIME”

Forbes

+
“AMERICA’S FAVORITE CITY”

Travel + Leisure
1
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MARKET OVERVIEW

THE REGION
Each of the 10 parishes within the Greater New Orleans region can make a strong argument for business
investment by itself, but – collectively – the argument may be the strongest in America.
The region consists of Jefferson, Orleans, Plaquemines, St. Bernard, St. Charles, St. James, St. John the Baptist,
St. Tammany, Tangipahoa, and Washington parishes. The 10 parishes composing the Greater New Orleans region
are unique – each enjoying its own character, attractions, and strategic business advantages.

COMPETITIVE ADVANTAGES
t
t
t
t
t

Costs – The Greater New Orleans region is the least expensive midsized business market in America, according to KPMG
Assets – Greater New Orleans boasts unique business assets in
logistics (e.g., the Mississippi) and facilities (e.g., NASA Michoud)
Lifestyle – From dense urban centers to relaxing suburbs to bucolic
countryside, the Greater New Orleans region offers a remarkable
diversity of lifestyles
Leadership – Regional business and political leaders are as aligned,
energized and able as anywhere in America, and eager to welcome
your business
Culture – Our world famous music, food and festivals bless the region
with unmatched cultural riches
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GREATER NEW ORLEANS
Over the past several years, the Greater New Orleans (GNO) region has experienced a surge of growth in the
digital industries – and experts have taken notice. Fueled by attractive assets and business conditions, many
technology-focused companies and individuals now call New Orleans home.
With a world-class culture, significant hard dollar savings, and the strongest tax incentive package in North
America, Greater New Orleans has quickly become one of the most attractive locations in the country for creative
professionals and emerging businesses.

COMPETITIVE ADVANTAGES
Southeast Louisiana offers a business case with low costs, deep incentives, unique
culture and focused leadership that few places in the USA can match.
COSTS
Greater New Orleans is a low-cost, high-value, right-to-work environment
• Class A Office Space – $13–18 psf
• Wages – Lowest wages of 52 major metro areas surveyed
• Utilities – At or below national averageww
INCENTIVES
Louisiana has some of the deepest, most flexible, permanent business incentives
in North America
CULTURE
In an age of increasing homogeneity, Greater New Orleans stands out as a beacon of culture
• #1 in the USA for Food Lovers [Travel & Leisure]
• #1 in the USA for Nightlife [Travel & Leisure]
• Top Ten Region for Relocation [Forbes]
LEADERSHIP
Perhaps no region in the nation offers leadership as energized, able and aligned as Southeast Louisiana
• Governor John Bel Edwards and Economic Development Secretary Don Pierson
• Cooperative Regional Leadership (e.g., Parish Presidents, Mayors, etc.)
• Deeply committed local political and business leadership

TAX INCENTIVES
ANGEL INVESTOR TAX CREDIT
Provides up to a 25.2% tax credit for individual investors who invest
in early stage, wealth-creating businesses.
DIGITAL MEDIA AND SOFTWARE INCENTIVE
Provides an 18% refundable tax credit for qualified production
expenditures in Louisiana and a 25.2% refundable tax credit for
Louisiana resident labor expenditures.

RESEARCH & DEVELOPMENT TAX CREDIT
Provides a tax credit of up to 40% to existing businesses with
operating facilities in Louisiana to establish or continue research and
development activities within the state.
LOUISIANA FASTSTART™
Provides workforce recruitment, screening and training to new and
expanding Louisiana companies at no cost.

MOTION PICTURE INDUSTRY DEVELOPMENT TAX CREDIT
A transferable tax credit of 30% for qualified motion picture
production expenditures and an additional 10% tax credit for
Louisiana resident labor expenditures.

ENTERPRISE ZONE
Provides a $2,500 tax credit for each certified net new job created,
and either a 4% sales/use tax rebate on capital expenditures or
income and franchise tax credits of up to 1.5% of investment.

INDUSTRIAL TAX EXEMPTION
Provides a 100% property tax abatement for up to 10 years on a
manufacturer’s new investment and annual capitalized additions.

QUALITY JOBS
Provides up to 6% rebate on 80% of gross annual payroll expenses
for up to 10 years; and either a 4% sales/use tax rebate on capital
expenditures or an investment tax credit equal to 1.5% of qualifying
expenses.

MODERNIZATION TAX CREDIT
Provides a 3.6% refundable tax credit for manufacturers
modernizing or upgrading existing facilities in Louisiana.

1100 Poydras Street, Suite 3475, New Orleans, LA 70163

RANKINGS
The progress of Greater New Orleans over the past five years has been rapid and dramatic; the publisher of
Forbes called it “one of the great turnarounds in American history.” And indeed, there is a preponderance of
evidence that Greater New Orleans has not only come back from Katrina, but has come back better than ever.
In economic development, we are at the highest point, in every economic ranking, in our history.

ECONOMIC DEVELOPMENT
t
t
t
t
t
t
t
t
t
t
t
t
t
t
t
t

GNO, Inc. was ranked as the #2 Economic Development Organization in the U.S. [Business Facilities]
Greater New Orleans was ranked #1 for the Decade for Major Economic Development Wins in the South
[Southern Business & Development]
Greater New Orleans was named #1 Most Cost-Friendly for Business in the USA [KPMG]
Greater New Orleans is #1 in the USA for Export Growth, over 400% [US Chamber of Commerce]
Greater New Orleans is the #2 Boomtown in America, due to population and GDP growth [Bloomberg]
New Orleans was ranked the #2 “Aspirational” City in the USA based on economy, demographics and
quality of life [Daily Beast]
New Orleans was named the #1 City (of 475) for Employment, Income, and Population [NerdWallet]
Greater New Orleans is the #3 Big City Winning the IT Jobs Battle (after Silicon Valley and S.F.) [Forbes]
Louisiana is #3 Best Business Environment and #2 Best Incentives in the USA [Area Development]
Louisiana is the #1 Most Improved State on the “Best States for Business” ranking since 2008 [Forbes]
Louisiana was named #4 Most Cooperative State Government in the USA [Area Development]
Louisiana placed #1 for Economic Potential, Workforce Training, and Digital Media [Business Facilities]
Greater New Orleans was the #1 Most Improved Metro in the USA [Wall Street Journal]
Greater New Orleans was named #2 in Post-Recession Performance in the USA [Brookings Inst.]
Louisiana was ranked #1 in the USA for Exports per capita [New Geography]
Louisiana was rated a Top Ten State in the USA for Overall Tax Competitiveness [Tax Foundation+ KPMG]

TALENT AND WORKFORCE
t
t
t
t
t
t

Greater New Orleans was ranked #1 Brainpower City in the U.S.A. [Forbes]
Greater New Orleans is #1 in the USA for In-Migration of “Workers in their Prime” (35-49 y.o.) [Forbes]
Louisiana’s workers are considered the Most Engaged Workforce in the USA [Gallup]
New Orleans was ranked #1 on the list of “America’s Biggest Brain Magnets” for attracting people under
25 with college degrees [Forbes]
Louisiana Economic Development’s FastStart training program has been ranked #1 in the USA four years in
a row [Business Facilities]
Louisiana has enjoyed 5 straight years of net in-migration [US Census Bureau]

ENTREPRENEURSHIP
t
t
t

New Orleans Leads the USA by 56% in number of startups-per-capita [GNO Community Data Center]
New Orleans was ranked the 6th Best City for Young Entrepreneurs [Under30CEO.com]
Louisiana was rated the #2 State in the USA to Start a Company [Tax Foundation + KPMG]

QUALITY OF LIFE
t
t
t
t
t

Louisiana was ranked #1 for Policies to Improve Student Achievement [Students First]
New Orleans was named “America’s Best City for School Reform” [Thomas B. Fordham Institute]
New Orleans ranked in the Top 5 “Most Affordable Cities for Households” in the USA [Intuit]
New Orleans Recognized as North America’s Leading Sports Tourism Destination [World Travel Awards]
New Orleans is America’s Favorite City [Travel + Leisure]
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#2 ASPIRATIONAL CITY IN US

Online publication The Daily Beast has named named New Orleans the #2 Most Aspirational City in America, based
on health of the economy, quality of life, and demographic factors. New Orleans ranks between Austin at #1 and
Houston at #3.
According to The Daily Beast writers Joel Kotkin and Wendell Cox, “Both No. 1, Austin, Texas, and No. 2, New
Orleans, are places where people can enjoy the cultural amenities and attitudes of ‘progressive’ blue states but in a
distinctly red-state environment of low costs, less regulation, and lower taxes. These places have lured companies and
people from more expensive regions, notably California and the Northeast, by being not only culturally rich but also
amenable to building a career, buying a home and, ultimately, raising a family in relative comfort.”
To determine rankings, Mr. Kotkin and Mr. Cox evaluated economic growth, per capita income, unemployment, the
growth of domestic migration, the movement of college-educated people and the foreign born, the amount of traffic
congestion, housing affordability, and crowding.
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BUSINESS CLIMATE

The region has emerged post-recession as one of the strongest economies in the nation. Federal, state, and private
investment has contributed to new construction and development across the ten-parish region, creating jobs and
spurring economic growth. The transformation of Greater New Orleans over the past five years has been rapid and
dramatic, placing the metro area at the highest point, in every economic ranking, in our history.

Corporate Income Tax
Companies in Louisiana benefit from favorable tax regulations that are designed to allow businesses to grow and thrive
without concern for excessive state taxes. When compared with other major markets, the Greater New Orleans region
rises above the rest with a corporate income tax rate approaching half the rate felt in other states.

PORTLAND
31.2% Corporate
Income Tax

CHICAGO
29.9% Corporate
Income Tax

NEW YORK
CITY

28.4% Corporate
Income Tax

SAN
FRANCISCO

PHILADELPHIA

29% Corporate
Income Tax

27% Corporate
Income Tax

DENVER
28.4% Corporate
Income Tax

ATLANTA
AUSTIN
26.4% Corporate
Income Tax

22.8% Corporate
Income Tax

NEW ORLEANS
13.3% Corporate
Income Tax

Figures given are effective tax rate.
Source: KPMG

DIVERSE INDUSTRIES
Companies like Gameloft and GE
Capital have recently taken notice,
both locating significant operations in
the city of New Orleans. Perhaps even
more notable are the possibilities for the
future.
With contruction of a major biomedical
district underway, continued downtown
revitalization and unique quality of life,
New Orleans has a diverse economy
which is evolving with global needs.
The opportunities created by this growth
have fostered a community ripe with
entrepreneurial activity, a true indicator
of a healthy and robust marketplace.
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BUSINESS COSTS
Compared with other major U.S. regions, Greater New Orleans has a cost of doing business that makes it one of
the most affordable locations around. Wage levels are up to 40% less than those found in other major markets
across the country, utilities are below the national average, and Class A office space can be secured for as low as
$13 psf.

Commercial Real Estate
Greater New Orleans has a strong offering of available and affordable commercial
real estate options, making the area an attractive location for relocation and
expansion moves.

Q4 2015
Vacancy
Total SF

Average Rental Rate

Industrial

Office

65.5M ft

47M ft2

6.6%

2

$5.73/ft2

9.4%

Class A

Class B

$18.80/ft2

$16.12/ft2

Source: CoStar

THE BOTTOM LINE
Regardless of company-type, every business takes on similar economic burdens: real estate, utilities, taxes, and more.
Despite these similarities, the end result differs based on location.
The difference shines through when determening how much those costs will impact operations. Greater New Orleans
leads the nation for economic, as ranked by KPMG, because of the region’s commitment to growing a vibrant
marketplace for several industries.

Economic Affordability

METROS (Population 1 to 2 Million)

Cost
Index

New Orleans, Louisiana

94.1

Atlanta, Georgia

94.7

Nashville, Tennessee

94.9

Oklahoma City, Oklahoma

95.1

Raleigh, North Carolina

95.6

Memphis, Tennessee

95.8

Indianapolis, Indiana

96.2

Salt Lake City, Utah

96.6

Austin, Texas

96.8

Buffalo, New York

96.9

Providence, Rhode Island

97.7

Figures given are effective tax rate.
Sourse: KPMG
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SURGING ENTREPRENEURSHIP
The favorable business conditions found in the Greater New Orleans, combined with the appealing quality of life
options, have transformed the area into a hotbed for entrepreneurship. As a result, more people are choosing to reap
the rewards of owning their own business by starting a company in the area. The new businesses range across several
industries, from food and beverage companies, to technology startups, biomedical ventures, and more.
This rise in activity has also given way to a rise in support initiatives for prospective entrepreneurs: coworking
spaces such as Launch Pad and Beta, incubators such as Idea Village, and high-yield entrepreneur events such as
PowerMoves.NOLA and New Orleans Entrepreneur Week.
Recent rankings for the region, in entrepreneurship include:
t Leads USA by 64% in Startups per Capita [The Data Center]
t #2 State in the US to Start a Company [Tax Foundation & KPMG]
t 6th Best City for Young Entrepreneurs [Under30CEO.com]

INDIVIDUALS STARTING UP BUSINESSES
PER 100,000 ADULT POPULATION (THREE-YEAR AVERAGES)

64%
HIGHER
THAN U.S.

550 businesses per 100,000 adult population
471

Metro New Orleans
450

350
319
293
250 276
228

337
297
291
230

Aspirational metros

288

United States
“Weak city” metros
277
Source: Kauffman Index of Entrepre
neurial Activity.

218

150
1997

2004
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2012

Data for eight of the 57 “weak city”
metros defined on page 13 were not

TRANSPORTATION

New Orleans was founded as the nation’s logistical hub. With one of the largest port systems in the world,
connections to all six Class 1 railroads and access to major interstates no other region can offer the connectivity to
the rest of the country and the world like Greater New Orleans.

ROADWAYS
U.S. INTERSTATES
55
59

12

The Greater New Orleans region is accessible from several
major Interstate roads, offering easy access to the Gulf Coast,
the Midwestern United States, and the Southwest. Locally, the
streamlined roadway system allows for extremely short commuter
times around the region, providing locals with easy access to
nearly any activity and more time at home instead of behind the
wheel.

10
610

510

310

NEW ORLEANS
ATLANTA
BOSTON
CHARLOTTE
CHICAGO
CLEVELAND
DENVER
HOUSTON
SAN FRANCISCO

138
220
208
200
136
162
190
226
186

7 AVERAGE ANNUAL

COMMUTE HOURS

Source: CEOs for Cities - http://www.scribd.com/doc/87244676/Driven-Apart-Technical-Report

SEAPORTS
Seven ports are located in the Greater New Orleans region, taking full advantage of the waterways which originally
inspired settlment in this area of the world. As a result, the activity at these facilities makes this port system among the
largest in the nation.

U.S. Customs Districts By Value Of Cargo
IMPORTS

EXPORTS
Rank

Customs District

Millions

Rank

Customs District

Millions

1

Houston-Galveston, TX

$117,105

1

Los Angeles, CA

$320,326

2

Los Angeles, CA

$79,329

2

New York City, NY

$153,554

3

New Orleans, LA

$64,195

3

Houston-Galveston, TX

$132,736

4

New York City, NY

$57,015

4

New Orleans, LA

$90,952

Source: American Association of Port Authorities

RAILWAYS
New Orleans is the only seaport in the United States to
be served by all six Class-One railroads, which allows for
direct access to a 133,000 mile rail network.
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NEW ORLEANS AIRPORT
The Louis Armstrong New Orleans International Airport plays a dual role of serving as a port of entry for visitors
and a vital transportation resources for local residents and companies. Despite recent renovations, the current
terminal falls short in representing the region’s growth. In response, a new airport is being created for the 21st
Century, a modern facility that reflects New Orleans and can service our growing population and business growth.

NEW AIRPORT TERMINAL
A unique mix of increased tourism and an
influx of new residents undergoing business
and pleasure travel have placed a premium
on air travel from Southeast Louisiana. As
a result, in 2014, Louis Armstrong New
Orleans International Airport was named
the fastest-growing airport in the country.
These benchmarks were earned with an
aging but renovated facility.
Now, plans are currently underway to
construct a brand-new Cesar Pelli designed
terminal targeted for completion in 2018, to
coincide with the 300th Anniversary of the
City of New Orleans.
The airport makeover will create two connected concourses, which would allow for easier transfers, and 30 gates, with
expansion to 42 gates possible in the future. The gates will be accessed through a single security point, which can
expand and contract as traffic dictates. Restaurants, a hotel and other concessions will be more efficiently arranged for
easy transfer into and out of the city.
Remaking the airport will create economic development for the Baton Rouge-New Orleans corridor. The economic
impact of the airport’s improvements will increase access to our market, allowing for more carriers, tourists and business
travelers to come to New Orleans. In order to truly capitalize on the region’s economic potential, the area must be
able to attract international flights. As the Gateway to Greater New Orleans, this new airport will make the region more
attractive not only for new airlines and routes, but also for companies conducting international business.

ADDED FLIGHTS
TORONTO

JFK
& LGA
SFO
& OAK

ORD
DCA
& IAD

CLT

LAX
ATL

DFW &
DAL

THE
MSY IS ST
FASTE G
IN
GROW IN
RT
AIRPO SA
THE U
2013

IAH
& HOU

Key Cities

CANCUN

Additional Nonstop Flights

PUNTA CANA,
DOMINICAN REPUBLIC

PANAMA CITY, PANAMA
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Louis Armstrong New Orleans
International Airport is now offering a
record number of non-stop flights, with
recent domestic offerings from Allegiant
Air and access to South and Central
American destinations through Copa
Airlines.
Despite these new additions to the
market, business and political leadership
is heavily courting additional flights to
international markets in Europe and
beyond. Continued growth of companies
with international ties, recent expansion
from foreign companies, and the arrival
of large events such as the Major
League Gaming World Championship
and Collision make the case for these
additions and expansion conversations.

DOWNTOWN DEVELOPMENT
OPPRTUNITIES

Biomedical

District

Louisiana
Superdome

Vieux Carré
(French Quarter)

Central Business
District

Warehouse
District

Conven>on
Center

Downtown Development Opportunities
1)

Vacant Parking Lots in Prime CBD Location

2)

Brown’s Dairy Facility
•
•
•
•
•

Roughly 8 acres
Property is across 3 city blocks
Will likely be listed mid-summer
No price determined
Site is needed for production through late 2016

By NOLA.com | The Times-Picayune

Charity Hospital revival: Developers begin bids for New Orleans property

Here's a sweeping view of the Charity Hospital complex and, at right, a building that is part of the LSU
School of Medicine. (Photo by Chris Granger, NOLA.com | The Times-Picayune)

After a decade of uncertainty, long-abandoned Charity Hospital has attracted the interest of investors
eager for a front-row seat to downtown New Orleans' budding economic boom.
Five teams of developers submitted offers Wednesday (July 1) to revamp the art deco-era landmark,
possibly ranging from a public-private partnership to buying it outright from the state Department of
Administration.
Department spokesman Greg Dupuis identified those teams as HRI Properties Inc. of New Orleans, the
University of North Carolina School of Government, Matthews Southwest, CHR Partners LLC and Healing
Minds NOLA. He did not release their submissions or disclose details of their offers.

Josh Collen, HRI vice president of development, said Wednesday that his company envisions Charity
Hospital as an anchor for a new neighborhood catering to the growing medical industry in the area.
HRI's proposed renovation, through a partnership with the state, could create 450 apartments, 260,000
square feet of medical research and office space, a daycare, shops and restaurants, he said.
HRI's offer includes redevelopment ideas for adjacent buildings in the Charity Hospital complex, such as
the Delgado and Butterworth buildings in the 1500 block of Tulane Avenue, a maintenance shop on
LaSalle Street and a general services building at 1508 Gravier St.
The offers come a little more than a year after Mayor Mitch Landrieu abandoned his idea to turn Charity
into a new government center, replete with City Hall offices and courtrooms to handle civil cases.
Landrieu estimated that that $270 million project needed $100 million in state financing, a sum Gov.
Bobby Jindal's administration resisted to promise.
The hand-wringing over Charity's fate began almost immediately after the flooding that followed
Hurricane Katrina, and the hospital that had served generations of New Orleanians went fallow. Rather
than return to the historic building, the state decided to build a new $1.1 billion University Medical
Center in Mid-City.
The Division of Administration released a market study in 2011 that supposed the 20-story limestone
shell on Tulane Avenue could be converted into a center for government, the biomedical industry or
residential housing. Officials then agreed to market the property for three years through a process laid
out by federal historic preservation law.
Landrieu's proposal suspended the state's advertising effort. But once the mayor backed out, the
state issued a "request for information" that suggested a mixed-use project would fit in with the
surrounding urban, walkable neighborhood emerging along the Loyola Avenue corridor and the larger
Central Business District.
The state's request for information was a first step to gauge interest among developers and to gain a
general sense of their intentions. Should a public-private arrangement be suggested, then the state
would issue a request for proposals. State officials, however, could also entertain offers to buy the
property.
Some historic preservation advocates criticized the state's handling of Charity's fate, accusing the
Division of Administration of failing to advertise beyond notices in major newspapers and through its
contracting network

Central Business District riding wave of hotel, condo projects as demand
for downtown living surges

A decade after post-Katrina planning czar Ed Blakely predicted cranes soon would be visible on the New Orleans horizon,
they’ve finally arrived.
The Central Business District is a beehive of construction activity, with heavy equipment clogging streets and flagmen
directing traffic on many blocks. The pace of development is perhaps more brisk than it’s been at any point since the oil
bust of the 1980s left many of the neighborhood’s new office towers vacant.
Take the four-block stretch of O’Keefe Avenue starting at Canal Street. The 14-story Oil and Gas Building, mostly vacant
for more than a decade, is slated to become an upscale Canopy hotel, a Hilton boutique line. Across the street, a Moxy
hotel — a Marriott brand targeting millennials — is set to open in April on the site of a former Quality Inn. Farther down,
two buildings that once housed the city’s utility company will become a 200-bed luxury hotel.
Just a block away toward the lake, on Loyola Avenue, the century-old Pythian building — the former hiring office of
renowned boat builder Andrew Jackson Higgins — is being renovated into a mixed-use development with 20,000 square
feet of retail and office space and nearly 70 apartments.
It’s all part of a wholesale makeover that is seeing the district, once the beating heart of the regional economy, undergo
a transformation into a more residential neighborhood populated by both full-time occupants and tourists. Many of the
new living units are conversions of historic office towers that have been empty for years.

All told, more than a dozen hotel projects, valued at nearly $1 billion, are proposed or under construction in the CBD,
which will add about 2,330 rooms to the inventory of about 25,000 rooms in and around Downtown. That’s an increase
of nearly 10 percent.
As for residences, nearly 1,000 new apartment or condo units are just completed, being built or in the works, a sharp
uptick from the hundred or so units that typically are added to Downtown’s supply each year.
“Downtown New Orleans is on this really incredible development trajectory,” said Will Bradshaw, president of the New
Orleans-based real estate firm Green Coast Enterprises, which is overseeing the $38 million Pythian project.
Drivers of demand
Commercial developers and real estate brokers say the Downtown boom began in 2010 and has accelerated in the past
three years. They see several forces driving the hot market: pent-up demand after a wave of post-Hurricane Katrina
development slowed; New Orleans’ vogue as a tourist destination; generous federal and state tax incentives that
subsidize the rehabilitation of historic buildings; and an increased demand for center-city living that is reflected in cities
around the country.
Nationwide data show that downtown living has become especially fashionable among young renters and second-home
buyers, and the trend is reflected here. CBD boosters don’t expect the fad to pass anytime soon.
“We’re foreseeing a growing residential base Downtown,” said Kurt Weigel, head of New Orleans’ Downtown
Development District. “This is not a short-term thing.”
Indeed, the Central Business District’s residential appeal — among both renters and homebuyers — has been growing
slowly but steadily over time. The neighborhood added almost 500 occupants between 2000 and 2010, finishing that
decade with 2,276 residents, according to the New Orleans-based Data Center. That made it the city’s fastest-growing
neighborhood over that span.
While the Data Center hasn’t done a new estimate of residents, the group posted an analysis last year showing the
steady growth in the CBD has continued since 2010.
The center’s analysis also found that the largest single group of CBD residents was between 18 and 34 years in age, a
proportion that was growing over time. The percentage of homeowners also was rising steeply, indicating a robust
demand for condos.
Just like real estate in the city at large — which has been appreciating sharply — prices of Downtown homes have been
booming as well. In the CBD, condo prices now start at $300 a square foot on the low end and range as high as $500 a
square foot, according to Wade Ragas, a consultant who has tracked local home sale prices for decades.
The uptick results partly from scarcity, Ragas said, with most of the neighborhood’s historic buildings already converted
to housing.
“You’re witnessing a vote of consumer confidence in wanting to live in the sort of 24/7 part of New Orleans,” Ragas said.
“It is happening all over the country. These high rates of price appreciation are all over the place, and they’re particularly
affecting center cities.”
Weigel said he expects prices “will see a flattening” as hundreds of new units enter the market.
“Given the significant increase in rents and occupancy rate Downtown, that’s not a bad thing, to take a little bit of a rest
and then continue that upward trend,” he said.
Catalysts for growth
A handful of projects have had a catalytic effect on Downtown’s revival.

The reopening of four historic theaters in the area, for instance, has breathed new life into the neighborhood, especially
in the evening hours, when it once felt like a ghost town.
Perhaps no single development has been more crucial than the Rouses supermarket that opened in 2011 on Baronne
Street. The CBD’s first large grocery store in decades, the store made the notion of Downtown living more practical for
many people considering it.
While it’s not complete yet, the new streetcar line along North Rampart Street and St. Claude Avenue from Canal Street
to Elysian Fields Avenue is jump-starting more development downriver from the CBD.
The net effect of all of it is that the CBD is starting to feel more like a neighborhood.
Gary Solomon Jr., 29, president of the New Orleans-based Solomon Group, an entertainment production company he
founded, has lived near Girod and Baronne streets since returning home from New York in 2008.
“I wanted somewhere where I could feel like I was in a metropolitan area,” he said.
Between the supermarket, a slew of new restaurants and a new CVS pharmacy, Solomon said he rarely has to get in his
car to run errands anymore.
“I think it made it livable, as opposed to feeling like you had to leave your neighborhood or leave your part of town to
get basic necessities,” he said.
Over time, he’s also noticed more baby strollers passing by and more dogs being walked on leashes.
“It’s more people who have stability or growing careers that are living down here,” he said.
Wave of hotels
Hoteliers are flocking to the CBD for many of the same reasons as young people and empty nesters. Demand for rooms
continues to rise as more and more tourists come to the city. Almost 10 million people visited New Orleans in 2014,
nearly reaching the number who came in the last full year before Katrina.
Tourism fell sharply after the storm, of course, and New Orleans didn’t have as much new hotel growth as other similar
markets, experts say. Now, developers are making up for lost time.
Many of the builders are big-name hotel chains, propping up real estate values.
The biggest name of all — and the biggest single project — is the $380 million Four Seasons hotel planned for the former
World Trade Center building. Tourism officials hope the new hotel will drive demand for high-end restaurants and
possibly other top-of-the-line hotels.
The Four Seasons project is being overseen by Woodward Design + Build, which also is building a $30 million luxury hotel
on the site of the former New Orleans Public Service Inc. building on Baronne Street.
That project is one of many in the CBD’s revival to benefit from generous state and federal tax incentive programs that
subsidize downtown redevelopment.
Since 2002, Louisiana has offered a 25 percent tax credit to spur commercial redevelopment of historic properties in
downtown areas. The break can be combined with a 20 percent federal tax incentive, meaning the government
essentially picks up 45 percent of the tab of eligible projects. The developer must front the money for the project, but
refunds come in the form of a check at tax time.
Whether or not the program is sound public policy, and whether or not it’s driving development decisions, it certainly is
being used. In 2014, Louisiana ranked among the top four states in rehabilitation activity, according to the National Park
Service, which oversees the federal program.

The state credit is set to sunset in the coming years, dropping to 20 percent in 2018 before disappearing by the end of
2021. A total of 50 downtown projects — worth a combined $433 million in investment — have benefited from the state
credit over a five-year span beginning in 2010, according to state figures.
New Orleans is a prime candidate for such work due to its trove of historic buildings, many of which have sat vacant for a
decade or more, the former World Trade Center among them.
“The city remains, in many ways, a poor city,” said Bradshaw, of Green Coast Enterprises. “We just didn’t have the calls
to go around knocking buildings over. Now, we have this beautiful, historic downtown building stock that, when you
renovate and put it back into commerce, really is able to capture people’s imaginations.”
Many local developers, including Woodward CEO Paul Flower, believe it won’t be long before the city’s supply of
development-ready historic buildings is tapped out. But once the well is dry, Flower expects some new buildings will rise
on empty lots — but the extent of new activity may depend on the availability of tax incentives similar to the historic
preservation program.
One major project that has sprouted where no building previously existed is the South Market District, a $200 million
mixed-use project that will, when complete, take up four blocks in Downtown.
The 209-unit Paramount, South Market’s first phase, is complete; it was leased up in less than five months, according to
Matt Schwartz, co-founder of the Domain Companies, the project’s developer. Pre-leasing is now underway at the
Beacon, which has 124 apartments and 20,000 square feet of retail space. Rents there start at $1,700 per month for a
one-bedroom apartment, $2,300 for a two-bedroom and $6,500 for a penthouse.
While the project didn’t qualify for historic tax credits, South Market District was eligible for more than $2 million in
federal New Markets Tax Credits, among other government incentives.
A few big plots of land remain undeveloped. Perhaps the biggest is a 47-acre stretch of vacant land near the Mississippi
River, in front of Mardi Gras World. Among other ideas, developers have proposed a large hotel, residences, a
performance venue, a conference center and a “cultural campus” for research on the site. No project has been selected
for the site, which is owned by the state and governed by the Morial Convention Center’s governing authority.
There’s also the former Charity Hospital building, which occupies nearly 1 million square feet on Tulane Avenue at the
CBD’s lakeward edge. Former Gov. Bobby Jindal’s administration spent much of 2015 soliciting ideas on what to do with
the facility, closed since Katrina.
Last year, the state received five responses to its request for “creative and innovative redevelopment ideas,” including
one from developers who offered to buy the building and others from groups proposing to renovate it and lease the
space. Proposals ranged from a mental health clinic to combinations of retail stores, apartments, a hotel and a
biomedical facility.
The state is expected to hire a consultant to help arrive at a decision.
Weigel, the head of the Downtown Development District, said the neighborhood is ultimately “constrained” by the
ongoing uncertainty surrounding the Charity site.
“We, as a group, collectively have got to find a solution to that,” Weigel said. But he noted there is “strong demand” for
the building — which isn’t a bad problem to have.
“It’s not like we’re trying to redevelop a building and we don’t have demand for the space,” he said.
Follow Richard Thompson on Twitter, @rthompsonMSY.
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